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“Cradle" might have been top- 
pled from its four-weekend reign 
as b.o. champ, but it continued to 
swing high on the chart, adding to 
BV’s top-heavy b.o. presence with 
around $6.6 million on 1,759 
screens. That would place the baby 
sitter-from-hell thriller about half- 
way to the $100 million plateau in 
less than one month. 

Warner Bros.’ psychological 
thriller “Final Analysis” opened 
strong with about $6.2 million on 
1,504 screens to nab the third spot. 
The steamy, Phil Joanou-directed 
drama toplines Richard Gere and 
Kim Basinger. 

Meanwhile, Universal’s “Fried 
Green Tomatoes” fell just two 
notches to No. 4, having shown 
strong legs since springing off the 
platform at Christmastime, having 
consistently hovered in the top 
five for the past three weekends. 

The ensemble drama starring 
Oscar winners Kathy Bates and 
Jessica Tandy cooked on 1,229 
screens for an estimated $6.1 
million. 

Matters take a steep downward 
turn from there, however, as 20th 
Century Fox’s “Shining Through,” 
on just one more screen than last 
week’s 1,433, dropped from its 
third-place bow to No. 5, almost 
halving its take in the process with 
about $3.8 million. 


The World War II adventure 
boasts its own Oscar-toting two- 
some in Michael Douglas and Me- 
lanie Griffith but its star power 
might not have enough torque to 
fuel its wide presence in theaters 
for long. 

The remaining top 10 in de- 
scending order are BV’s Steve 
Martin vehicle “Father of the Bri- 
de,” down two notches but still 
glowing with an estimated 2.8 mil- 
lion on 1,645 screens after seven 
weeks in release; Fox’s “Grand 
Canyon,” also siding two places 
from fifth to seventh, with about 
$2.7 million on 1,220 screens fol- 
lowing its release on the platform 
six weeks ago; Warners’ still-con- 
troversial “JFK” maintained its 
eighth-place position on 1,351 
screens with an estimated $2.4 
million; and BV’s “Beauty and the 
Beast” continues to sail in the 
$100 million club with around $2.1 
million on 1,580 screens. 

In a photo finish, Columbia’s Os- 
car favorite “The Prince of Tides” 
nosed out sister studio TriStar’s 
Steven Spielberg fantasy “Hook” 
from top-10 status, staying re- 
spectable with an estimated $2.1 
million on 1,495 screens, 

“Hook” dropped 242 screens 
from last week's 1,836 and fell 
from seventh to 11th place in the 
process, raking in around $2 mil- 
lion over the weekend while main- 
taining its top position in the year- 
to-date derby with close to $110 
million in total grosses. □ 
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